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WHAT IF THE VACUUM CLEANER STILL DID ITS JOB WHEN YOU’RE NOT 
THERE? THE AP/VC ATTEMPTS TO RE-IMAGINE THE STATUS OF THE VACUUM 
CLEANER IN THE HOME IN ADDITION TO RETHINK THE WAY WE APPROACH 
AND INTERACT WITH IT. INSTEAD OF ADOPTING IRRELEVANT MARKET VALUES 
SUCH AS POWER AND CAPACITY, THIS DESIGN IS EVOKED BY EFFICIENCY, 
PRACTICALITY AND A FEELING OF HOME.

The vacuum cleaner industry has until recently 
been largely unregulated in terms of energy 
labeling, while other domestic appliances have 
had more restrictions imposed upon them since 
more than 20 years. The effect this has had on the 
market is a five fold power increase from 500W 
in the 1950s to a whopping 2500W today. Power 
focused marketing and form values have been 
major selling arguments in an industry that suffers 
from commoditisation.

As vacuum cleaners undergo a similar shift in the 
mind of consumers as other appliances have - 
from power and capacity oriented values towards 
efficiency and practicality as major decision making 
factors, there are several interesting aspects that 
could be investigated and challenged.

Form language, materials, format, interactions and 
how we approach technology can all be questioned 
in a market paradigm shift of this magnitude. The 
EU are finally putting an end to an era of false 
marketing and seductive numbers shouted at 
confused consumers through both loud graphics 
and masculine forms that speak only of power.

Could the form language of the currently ending 
power-focused era of VCs shift towards more 
calm, and sober forms?

Can we change our relationship to a product by 
rethinking the experience of the activity?

Which strategies can we use to create longer 
lasting products that can be maintained and 
repaired in intuitive ways?

The outcome of this project is a portable air purifier 
/ vacuum cleaner concept (AP / VC) that attempts 
to reimagine the status of a vacuum cleaner in the 
home in addition to rethink the way we approach 
and interact with it. 

Along with the AP / VC concept is an app that 
explores the transition of the VC from an electrical 
to a digital appliance - in order to both facilitate 
use but also empower users to maintain and repair 
their product themselves and sidestep the often 
frustrating mechanisms of warranty programs. 
All replaceables and spare parts can be found 
conveniently in the app and ordered to your 
doorstep with the push of a button.  By empowering 
users to carry out simple replacements of vital 
components, real incentives are created to take 
care of the product.

By acknowledging the fact that many times the 
vacuum cleaner is left outside the cleaning closet, 
or where storage simply does not exist in compact 
living, the AP / VC proposes a use case where 
the device should not be stored, but be left out 
in the home to continue passively cleaning the air 
even when the user is not there - thusly needing 
to adopt a more easily tolerated form language 
and materiality than is currently found on the VC 
market.
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