
The air conditioner market is flat, undifferentiated, 
and populated by cheaply made, uniformly white 
units. According to previous Electrolux research, 
in an absence of design differentiators consumers 
default to cooling power (BTUs) and price, which 
has turned the AC into the most commoditized of 
all major appliances. Thats why is not a surprise that 
the main novelties in the market are in the interior 
components focusing mostly in efficiency, where 
“more is better”.

How can we turn the AC into a more emotional 
product, which is better integrated to the home 
interior, and convey a sense of silence?

Growing numbers of people are seeking to shut 
out technological white noise, harmoniously pairing 
digital with a more considered pace of life. If simple, 
no-frills technology will enable people to reduce, 
converge and pause in their over-frenetic lives; can 
we re-imagined the home as a platform to integrate 
balance, health, and wellbeing into people’s 
everyday lives?

Home air conditioning is mainly used in the bedroom, 
however there is nothing designed for the main 
activity we do in it... sleeping. “Jonsu” is the result 
of this project, which in an attempt to pair up with 
people’s changing lifestyle, it is tailored to create the 
right environment for a tight sleep.

Our sleep environment can greatly affect how we 
sleep, therefor “Jonsu” helps people controlling the 
different factors involved  to have a good sleeping 
environment and sleep hygiene: temperature, noise, 
light, a regular wake-sleep pattern, and a relaxing 
bedtime routine.
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THIS PROJECT IS A COLLABORATION WITH ELECTROLUX, WITH THE GOAL 
TO EXPLORE FUTURE OPPORTUNITIES IN HOME AIR CONDITIONING (AC)
AND DESIGN A CONCEPT THAT CHALLENGES AND REDEFINES WHAT AN 
AC IS TODAY. THE OUTCOME “JONSU” FOCUS IN CREATING THE RIGHT 
ENVIRONMENT FOR A NIGHT SLEEP. 

MA

Lund University
Industrial Design, LTH
ww.industrialdesign.lth.se
www.ide.lth.se

Luis Velazquez
luis.v@outlook.com




